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The Marketing major prepares students to lead
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in today’s dynamic global market by combining \,)OILV*
academic excellence with real-world experience.
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o AACSB-accredited and TMRS-affiliated marketing @ 2
program ensuring global quality and local relevance. '/

« Research-active faculty with leading / &
international publications

« Future oriented program focusing on sustainable
and ethical marketing

« Alumni at global firms such as Google, Unilever,

Agoda, Shopee, and Line

Why study marketing at MUIC?
« Real world experiences: small, interactive,
project-based classes with company collaboration
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- Brand Management Track — for those
interested in building trustedés
proﬂtob\e and peloved b\rc:r(\a :

for products, persons, P aces,

and organisafions-

: Digital Marketing Track — for those
mterest.ed in €-commerce, content
marketing, ang media analytics.

- Entrepreneuriq| Marketing

Track — ideql for aspiring founders

or family business successors



